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First Announcement and Call for Papers 
 
 

(Thu 16th: 20h Informal Welcome; Fr 17th: 10.00-18.30h + evening dinner; 
Sa 18th: 09.00-14.00h + sightseeing tour in the afternoon) 

 
Profile: 
– The first international symposium that brings together researchers from all over 

Europe to explore the challenges and chances of truly interactive technologies 
characterizing the “google world” – weblogs, podcasts, wikis, real simple 
syndication, folksomonies, social tagging, personal networks and other species 
of social software and services. It expands the insights of EuroBlog 2006, a 
quantitative survey on the usage of Weblogs by European PR professionals whose 
results will be published in early 2006. 

– An intensive workshop with new concepts, case studies, best-practices and 
empirical insights from different countries and markets. In order to stimulate 
discussion there will be a mix of about 10-15 presentations and moderated 
debates. A maximum of 30 participants will be admitted. 

 
Participants: 
– Researchers from all over Europe, mainly part of the EUPRERA network, which com-

prises academics from more than 30 countries and is well-known as an internatio-
nal network of researchers in public relations and corporate communications. 

– Public Relations Executives from major companies, institutions, agencies and 
service providers specialized in the field of online campaigns, interactive 
media, digital communication and issues monitoring. 

 
Location: 
– The research symposium will take place in the Bosch Areal in Stuttgart, 

Southwest Germany, in the historical building where Robert Bosch, one of the 
legendary entrepreneurs and inventors of the 19th century, started his company 
and grew it into one of the major international players in the automotive 
industry. Nowadays the building is home of MFG Baden-Württemberg, the center of 
excellence for IT and media of the federal state of 
Baden-Württemberg, which is well-known as the innovative 
economic hub of Germany with 10 mio. inhabitants, home 
of Daimler Chrysler, Porsche, SAP, Heidelberg, Lake 
Constance and the Black Forest. 

In cooperation with: 
 



 

– Visitors who land at Stuttgart International Airport will be impresssed by a 
fascinating landscape. Forests and trees account for almost a quarter of the 
entire city area. The state capital with about 500.000 inhabitants is a cultural 
attraction that extends beyond regional borders. The State Art Gallery and its 
post-modern architecture by James Stirling, brand-new Stuttgart Museum of Arts, 
Mercedes Benz Museum, Opera House and Ballet Company as well as the musical hall 
are world-known symbols of a lively city. 

 
Travelling, Accomodation and Conference Fee: 
– Stuttgart International Airport (STR) offers non-stop flights to 30 countries 

and 92 destinations. There are scheduled connections to most European metro-
polises, a lot of them run by low-cost carriers (see www.stuttgart-airport.com). 
The public transport rail system takes you directly from the Airport to the City 
near the Bosch-Areal and the Hotels in 25 minutes. 

– Participants will be able to book a single or double room incl. breakfast at a 
special rate at hotels nearby the Bosch-Areal (from 60 EUR per night). Parti-
cipants may stay another night and enjoy the rich cultural life, museums and 
shopping facilities in Stuttgart on their own behalf. 

– The conference fee is 50.- EUR for presenters and participants from academia and 
220.- EUR for all other participants. It includes coffee/beverages during the 
workshop, lunch on Friday/Saturday, and a sightseeing tour on Saturday. 

 
Call for Papers and Publication: 
– Researchers who would like to present empirical findings, theoretical insights 

or case studies are encouraged to send an abstract (2 pages) which contains 
author(s) and affiliation, title, theoretical/empirical principles, main 
findings, and implications for further research via e-mail to the organizers 
(symposium@euroblog2006.org) no later than December 31st, 2005. Papers that 
combine public relations theory and social software or focus on an international 
perspective are especially welcome. The papers will be reviewed by the programme 
committee and a feedback will be given by January 15th, 2006. Presentations must 
not exceed 15-20 minutes and may incorporate power point charts or online demos. 

– The organisers plan to publish a book containing full versions of the papers 
presented plus additional articles and results of the EuroBlog 2006 survey run 
by EUPRERA. More information will be given to participants in time. 

 
Organisers: 
EUPRERA European Public Relations Research and Education Association & 
MFG Baden-Württemberg – Center of Excellence for IT and Media 
 
Programme committee / EuroBlog Lead Researchers: 
Philip Young, University of Sunderland, Great Britain 
Ansgar Zerfass, MFG Baden-Württemberg, University of Erlangen-Nürnberg, Germany 
Swaran Sandhu, University of Hohenheim, Germany 
Anne-Marie Cotton, EUPRERA Secretary General, Belgium 
 

 
More information and registration: 

 
Please go to www.euroblog2006.org/symposium (available from Dec 1st, 2005) and 

register online. Participants will be registered on a first-come-first-serve basis. 
Presenters with an accepted abstract will be preferred. 
Contact: Dr. Ansgar Zerfass, symposium@euroblog2006.org 

 


